BookAParty.art

Al Prompt Vault

Detailed copy-and-paste prompts for paint party flyers, Facebook events,
social posts, customer reminders, private parties, fundraisers, vendor
partnerships, and business planning.

How to use this vault

1. Copy one prompt.

2. Replace the bracketed placeholders.

3. Upload your project photo when the prompt calls for one.

4. Ask ChatGPT or your design tool to revise until it matches your brand.

Create better marketing faster - without staring at a blank screen.
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Event Flyer Prompts
1. High-End Paint Party Flyer

Use this for: Use when you have a finished project photo and need a polished flyer for Facebook, email, or print.

Create a high-end, professionally designed paint party flyer using ny uploaded project inage as the
primary visual focus.

Design style: boutique craft business, prem umworkshop narketing, clean, nodern, bright, welcon ng,
upscal e, visually bal anced, easy to read on Facebook and when printed.

Hero inmage: Use only the uploaded project inmage as the nmain visual. Make it |arge and prom nent,
approxi mately 40-60% of the flyer. Do not use generic clipart, unrelated craft inages, or random
st ock phot os.

Include these event details clearly:

- Event title: [EVENT TITLE]

- Project nane: [PROJECT NAME]

- Date: [DATE]

- Time: [TI Mg

- Location: [LOCATI ON]

- Price: [PRICE

- Registration deadline: [DEADLI NE]

- Booking link or instruction: [BOOKING |INFQ

I nclude benefit callouts:

- Al supplies included

- Step-by-step instruction

- No experience needed

- Leave with a finished project

I ncl ude experience callouts:
- Grls night

- Date night

- Bring a friend

- Beginner friendly

Use a color palette pulled fromthe upl oaded project inmage. Use strong visual hierarchy, rounded
sections, subtle shadows, elegant spacing, and readabl e typography. The final flyer should | ook Iike
it was created by a professional nmarketing agency for creative workshops.



2. Rustic Farmhouse Flyer

Use this for: Use for pumpkins, door hangers, porch leaners, wood signs, fall projects, and farmhouse style
projects.

Create a rustic farnmhouse-style paint party flyer using the uploaded project photo as the nain
vi sual .

Style direction: warm cozy, handnmade, nodern farmhouse, neutral wood tones, soft cream background,
bl ack or charcoal text, subtle greenery or sinple rustic accents only if they support the design.

I ncl ude:

- Large headline: [EVENT Tl TLE]

- Featured project nane: [PRQIECT NANE]
- Date/tine/location/price

- What is included

- Beginner-friendly note

- Registration call-to-action

Do not nmake the flyer look cluttered or country-crafty. Keep it elevated, clean, and boutique. Mke
the project photo the hero image. Add a snall urgency area that says: Linmted seats available -
regi stration required.

3. Holiday Paint Party Flyer
Use this for: Use for Christmas, Halloween, fall, Valentine, Easter, patriotic, or seasonal events.

Create a festive but professional paint party flyer for a [HOLI DAY/ SEASON] proj ect.

Use the upl oaded project image as the main hero inmage. Pull the flyer color palette fromthe
proj ect, but keep the design clean and not overly busy.

I ncl ude:

- [ HOLI DAY/ SEASON] Paint Party headline
- Project nane: [ PROJECT NAME]
- Date: [DATE]

- Tinme: [TIMg

- Location: [LOCATI ON]

- Price: [PRICEH

- Al supplies included

- Beginner friendly

- Step-by-step instruction

- Registration required

Add a friendly seasonal nessage: Create sonething beautiful for your hone this season.

Avoi d generic holiday clipart. The project photo should be the focus.



4. Kids Paint Party Flyer

Use this for: Use for kids workshops, school break events, homeschool groups, birthday parties, or family
events.

Create a fun, colorful kids paint party flyer using the upl oaded project inage.

Design style: cheerful, playful, bright, parent-friendly, organized, easy to read. Make it fun
wi t hout | ooki ng nessy.

I ncl ude:

- Kids Paint Party or [EVENT Tl TLE]

- Ages: [AGE RANCE]

- Project: [PRQIECT NAME]

- Date/tine/location/price

- Parent drop-off or parent stays: [DETAILS]
- Al supplies included

- Step-by-step instruction

- Beginner friendly

- Limted seats

Add a parent-focused line: Kids |leave with a finished project they are proud of.

Make the flyer feel safe, organized, creative, and fun.

5. Fundraiser Flyer
Use this for: Use for school, church, team, rescue, charity, mission trip, or community fundraisers.

Create a professional fundraiser paint party flyer using the uploaded project image as the hero
vi sual .

Pur pose: Pronpote a paint party fundraiser for [ ORGANI ZATI OV CAUSE] .

I ncl ude:

- Fundrai ser Paint Party headline

- Supporting: [ CAUSE ORGANI ZATI ON|

- Project: [PRQIECT NAME]

- Date/time/location/price

- How nmuch goes back: [AMOUNT OR PERCENT]
- Al supplies included

- No experience needed

- Registration deadline

- Booking link/instructions

Tone: warm community-centered, supportive, clear, encouraging.
Add a callout: Come create, connect, and support a great cause.

Keep the design polished and trustworthy. Avoid clutter and nmake the fundraiser details easy to
under st and.



6. Private Party Flyer
Use this for: Use to advertise birthday parties, girls nights, team building, church groups, and private events.

Create a polished private paint party flyer pronoting customprivate events.
Design style: boutique, friendly, professional, nodern, creative, inviting.
Headl i ne: Host Your Omn Paint Party

I ncl ude:

- Geat for birthdays, girls nights, teamevents, church groups, fundraisers, and fam |y gatherings
- Choose your project

- W bring the supplies

- Step-by-step instruction

- No experience needed

- M ninum guests: [M N MM

- Starting price: [STARTING PRI CE]

- Service area: [AREA]

- Call-to-action: Message us to plan your party

Use warm appealing visuals and | eave roomfor a project inmage or collage if provided. Make it feel
easy for someone to say yes.



Facebook Event and Social Post Prompts

1. Facebook Event Description
Use this for: Use to generate a complete event description for Facebook.

Wite a conpl ete Facebook Event description for ny paint party.

Event details:

- Event title: [TITLE

- Project: [PRQIECT]

- Date: [DATE]

- Tinme: [TIMg

- Location: [LOCATI ON|

- Price: [PRICE]

- Booking link: [LINK]

- Deadl i ne: [ DEADLI NE]

- Seats avail abl e: [ SEATS]

Wite it in a friendly, clear, |ocal-business tone. |Include what guests will nake, what is included,
who it is good for, and why beginners should feel confortable. Mention that all supplies are
included and instruction is step-by-step.

Include a strong registration call-to-action and a short FAQ section for conmon questions: Do | need
experience? What should I bring? Can | cone alone? Is paynment required to reserve a seat?

2. Event Announcement Post
Use this for: Use when opening registration.

Wite a Facebook announcenent post for a new paint party event.

Det ai |l s:
[ PASTE EVENT DETAILS]

Tone: excited, warm comunity-focused, not pushy.

Structure:

Hook that makes people stop scrolling.
Short description of the project.

Wiy it is beginner friendly.

Event details in a clean list.

Clear call-to-action to reserve a seat.
Friendly urgency that seats are linted.
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Add 5 short headline options and 10 rel evant hasht ags.

3. Last Call Post
Use this for: Use when only a few seats remain.

Wite a last-call Facebook post for my paint party.

Details:

- Event: [ EVENT]

- Date/tine: [DATE TI Mg

- Seats remaini ng: [ NUVBER|
- Booking l'ink: [LINK]

The post should create urgency wi thout sounding desperate or pushy. Rem nd people what is included,
that beginners are wel cone, and that registration closes soon. Include a short, friendly CTA



4. Sold Out Post

Use this for: Use to build social proof after an event sells out.

Wite a celebratory sold-out post for ny paint party.

Event: [ EVENT NAME]
Dat e: [ DATE]

Tone: grateful, excited, comunity-building.

I ncl ude:

- Thank everyone who registered

- Mention that the event is officially sold out

- Invite people to comment WAITLIST if they want to be notified about cancellations or future dates
- Mention that nore events are conmi ng soon

- Keep it short and positive.

5. New Project Reveal Post
Use this for: Use when showing a new sample project.

Wite a new project reveal post for nmy paint party business.
Proj ect: [PRQIECT NAME]

Thene/ season: [ THEVE]

Best for: [DOOR HANGER/ SHELF SI TTER/ ORNAMENT/ et c. ]

Make the post exciting and visual. Tell people why this project is fun, where they could display it,
and why it is beginner friendly. End by asking whether they would want this as a class project.

6. Behind the Scenes Post
Use this for: Use to show production and build trust.

Wite a behind-the-scenes Facebook post showi ng paint party prep.
What | am doing: [CUTTING KITS / PAINTI NG SAMPLE / PACKI NG SUPPLI ES / SETTI NG UP]
Tone: casual, friendly, authentic.

Make the post hel p custoners appreciate the work that goes into each event. Keep it warm and not
conplainy. End with a soft call-to-action to watch for upcom ng events.

7. Customer Testimonial Post
Use this for: Use after a customer says something nice.

Turn this custoner feedback into a polished social nedia post:
[ PASTE TESTI MONI AL]

Wite it in a way that feels genuine, grateful, and not braggy. Mention the type of event if
relevant. End with a soft CTA inviting people to join a future paint party or host their own.



Reminder and Follow-Up Prompts

1. One Week Before Reminder
Use this for: Send to registered guests.

Wite a friendly rem nder nmessage for guests registered for nmy paint party one week from now.

I ncl ude:

- Event nane: [ EVENT]

- Date/tine: [DATE Tl ME]

- Location: [LOCATI ON]

- What is included

- What to wear or bring

- Arrival tine suggestion

- Contact info for questions

Tone: warm organi zed, excited.

2. Two Days Before Reminder
Use this for: Use to reduce no-shows and confusion.

Wite a short reninder nessage for guests two days before the paint party.

Include date, tine, location, parking notes, arrival suggestion, and a friendly note that all
supplies are ready for them Keep it concise and easy to read on text nmessage or Facebook Messenger.

3. Event Day Reminder
Use this for: Use morning of event.

Wite a sane-day reninder for paint party guests.

I ncl ude:

- Event is today
- Tinme

- Location

- Arrival suggestion
- Wear clothes that can get paint on them
- Excited to see you

Keep it short, cheerful, and text-nessage friendly.

4. After Event Thank You
Use this for: Use the day after an event.

Wite a thank-you nessage after a paint party.
Tone: grateful, warm personal.

I ncl ude:

- Thank guests for com ng

- Mention how nmuch fun the event was

- Invite themto share photos

- Invite themto tag the business

- Mention future events or private parties

Keep it friendly and not sal esy.



5. Photo Sharing Caption
Use this for: Use when posting event photos.

Wite a Facebook caption for sharing photos froma paint party.

Event: [ EVENT]
Proj ect: [PRQIECT]

Tone: celebratory and comunity-focused.

I nclude a thank you, a note about how great the finished projects |ooked, and a soft CTA to watch
for the next event or book a private party.



Business Growth Prompts

1. Host Recruitment Post
Use this for: Use to find venues or host partners.

Wite a post recruiting local hosts for paint parties.

Explain that hosts can invite friends, choose a project, and enjoy a creative event w thout handling
all the planning. Include benefits such as fun night out, easy setup, step-by-step instruction, and
possi bl e host perks.

Tone: friendly, clear, local, inviting.

End wi th: Comment HOST or nessage ne for details.

2. Venue Partnership Pitch

Use this for: Use when contacting restaurants, wineries, boutiques, coffee shops, community centers, or RV
parks.

Wite a professional nessage pitching a paint party partnership to [ VENUE NAVE] .

I ncl ude:

- Who | am

- What a paint party is

- Wiy it benefits the venue

- How it can bring in custonmers on slower nights
- What | provide

- What the venue provides

- Suggested next step

Tone: professional, friendly, confident, not pushy.

3. Corporate Event Pitch
Use this for: Use for team building.

Wite a professional corporate teambuilding pitch for paint parties.
Audi ence: |ocal businesses, offices, real estate teans, schools, or staff groups.

I ncl ude:

- Creative teambuil ding experience
- Beginner friendly

- Al supplies included

- Mobil e setup avail able

- Custom project options

- Quote avail abl e by guest count

Make it sound polished and easy for an office manager to say yes.



4. Fundraiser Proposal
Use this for: Use for schools, churches, teams, nonprofits.

Create a fundrai ser proposal for a paint party.

I ncl ude:

- How the fundraiser works

- What guests receive

- What the organi zati on earns

- M ni num guest count

- Ticket price options

- What | provide

- What the organi zation helps with
- Suggested tineline

Tone: clear, trustworthy, organized, comunity-m nded.

5. Private Party Quote
Use this for: Use to reply to a customer asking about a private event.

Create a professional private paint party quote using these details:

Guest count: [ COUNT]
Project type: [PRQIECT]
Location: [LOCATI ON|

Travel distance: [ Dl STANCE]
Dat e requested: [ DATE]
Add- ons: [ ADD- ONS]

I ncl ude:

- Per person price

- M ni num guest count

- Deposit amount

- What is included

- Travel fee if needed
- Paynent deadline

- Booki ng next step

Tone: friendly but clear, with policies stated professionally.



6. Pricing Consultant

Use this for: Use to calculate ticket pricing.

Act as ny paint party pricing consultant.

Here are ny nunbers:

Wyod cost per guest: [ AMOUNT]

Pai nt/ suppl i es per guest: [ AMOUNT]
Packagi ng/ di sposabl es per guest: [ AMOUNT]
Venue fee: [ AMOUNT]

Travel cost: [ AMOUNT]

Prep hours: [HOURS]

Event hours: [HOURS]

Desired hourly |abor rate: [RATE]
Desired profit per event: [ AMOUNT]
Expect ed guest count: [ COUNT]

Cal cul at e:

1. True cost per guest

2. Labor cost

3. Total event cost

4. Suggested ticket price

5. M ni mum guest count

6. Profit at 10, 15, 20, and 25 guests
7. Wether the event is worth offering



Al Image and Canva Prompts

1. Canva Flyer Layout Prompt
Use this for: Use to ask Al for a Canva layout plan.

Create a Canva |layout plan for a paint party flyer.

Proj ect: [ PRQIECT]

Audi ence: [ AUDI ENCE]
Style: [STYLE]

Event details: [DETAILS]

G ve ne:

- Recommended page si ze

- Suggested | ayout sections

- Font style recomendati ons

- Color palette ideas

- I mage placenment instructions
- Call out box wording

- CTA wordi ng

- What to avoid

Make it easy for ne to recreate in Canva.

2. Facebook Cover Image Prompt
Use this for: Use for Facebook event banners.

Create a pronpt for generating a Facebook Event cover image for my paint party.
The cover should be horizontal, clean, and easy to read on nobile.

I ncl ude:

- Project nane

- Date

- Short benefit line

- Project photo as hero

- No tiny text

- No clutter

- Professional workshop style

Return both the inage-generation pronpt and a Canva | ayout suggestion.

3. Instagram Square Promo Prompt
Use this for: Use for square social posts.

Create an | nstagram square pronotional graphic concept for a paint party.

I ncl ude:

- Bi g hook text

- Project inmage placenent
- 3 benefit callouts

- Date/tinme/location

- CTA

Make it readabl e on a phone and visually appealing for |ocal custoners.



4. Marketing Photo Critique
Use this for: Use to improve project photos before making flyers.

Revi ew ny upl oaded project photo as if you are a narketing director for a paint party business.

Tel | me:

- Is this photo good enough for a flyer?

- What shoul d be cropped?

- What background woul d | ook better?

- Is the lighting strong enough?

- What colors should the flyer pull fromthe project?
- What woul d make this inmage sell nore seats?

Be honest and practical.



Project and Event Planning Prompts

1. Supply List Generator
Use this for: Use to prepare kits.

Create a conplete paint party supply list for this event.

Proj ect: [ PRQIECT]

Guest count: [ COUNT]

Extra kits: [ COUNT]

Pai nt col ors: [COLORS]

Location type: [HOVE/ VENUE/ RESTAURANT/ OQUTDOCR]

I ncl ude:

- Wbod pi eces

- Paint quantities

- Brushes

- Que

- Tabl e supplies

- C eaning supplies

- Packagi ng

- Extras to bring

- Emergency backup itens

Separate the list into: buy, cut, pack, bring, and set up.

2. Production Timeline
Use this for: Use before an event.

Create a production tineline for ny upcom ng paint party.

Event date: [ DATE]
Guest count: [ COUNT]
Proj ect: [PRQIECT]
Current status: [STATUS]

G ve ne a checklist for:
- 7 days before

- 5 days before

- 3 days before

- 1 day before

- Event day

- After event

I nclude cutting, painting sanple, supply prep, packing, remni nders,

set up,

and fol | ow up.



3. Beginner-Friendly Project Audit
Use this for: Use before offering a design.

Audit this paint party project for beginner friendliness.
Proj ect description or uploaded image: [PRQIECT]

Eval uat e:

- Layer count

- Piece count

- Paint area size

- Lettering thickness

- Fragile parts

- Assenbly difficulty

- Time to conplete

- Nunber of paint colors

- Ri sk of guest frustration

Gve ne arating from1-10 and tell nme exactly what to sinplify before offering it as a public paint
party.

4. Event FAQ Generator
Use this for: Use for event listings and messages.

Create a friendly FAQ for ny paint party event.

I nclude answers for:

- Do I need experience?

- What is included?

- What should | wear?

- Can | cone al one?

- Can kids attend?

- What if | cannot nmke it?

- Is paynent required to reserve a seat?
- How | ong does it take?

- Can | choose different colors?

Tone: warm clear, professional.



Prompt Customization Checklist

Before using any prompt, replace placeholders with your actual details:

- [EVENT TITLE]

- [PROJECT NAME]

- [DATE]

- [TIME]

- [LOCATION]

- [PRICE]

- [BOOKING LINK]

- [DEADLINE]

- [SEATS AVAILABLE]
- [AUDIENCE]

- [STYLE]

- [CAUSE/ORGANIZATION]

Final reminder: The better your details, the better the Al result. Give the Al your real project photo, real event
details, and clear brand style.

BookAParty.art - Create. Connect. Celebrate.



